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‘We aim to give
back to the planet
everything it has
given us.’

In AC, we are very clear about this, and our aim is to give back some of what it
gives us.

Nature is life and provides us with the best we have inside us, as a company and
as individuals. That is why, from the moment we receive the tinplate coils to the
final production of the can, our production system is committed to reducing
environmental impact, protecting the environment and combating climate
change.

We are lucky enough to manufacture a product from sustainable raw materials
that can be recycled indefinitely. That is why we have already come a long way,
but we are not going to stop there.
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Committed to the
Sustainable Development
Goals

1 RESPONSIBLE 1 CLIMATE
ACTION

CONSUMPTION
AND PRODUCTION

Environmental protection is a priority for us, and we value the social impact
of our business activities. We consider six Sustainable Development Goals
(SDGs) to be priorities, including SDG 12 and SDG 13, which involve
responsible production and consumption and the adoption of urgent
measures to combat climate change and its effects.

For this reason, we integrate the concept of sustainability into our decision-
making and strategy, because we know that by investing in environmentally
friendly technologies and business practices, we contribute to creating a
framework that fosters economic growth and competitiveness.

We aim to achieve the following objectives:
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CORPORATE COMMITMENT

Environmental goals and sustainability commitments have been
established through:

Commitment to the United Nations Global Compact: compliance
L with the SDGs, committing to implement its Ten Principles and

taking measures in support of the Sustainable Development Goals.

Specifically in the environmental field, we will work towards SDG

goals 12 and 13.

Annual COP: progress report. We publish our actions annually to

L continuously improve the integration of the Global Compact and its
principles into our business strategy, culture and daily operations,
in accordance with our sustainability report.

Roadmap: to show our planned trajectory for reducing emissions

L until 2050, initially setting a 2025-2030 horizon with intermediate
benchmarks, with ambitious targets in line with those set by the
European Union itself.

Decarbonisation strategic plan: actions to reduce greenhouse

/" gases 2030-2050, through the reduction of GHG emissions. In line
with the global commitment to decarbonise the economy, we seek
to reduce our greenhouse gas (GHG) impact as much as possible in
order to lessen the environmental damage associated with the
exploitation of resources.

WE PRESERVE OUR PLANET



CLIMATE ROADMAP
2025-2030

With these goals set out in the AC Roadmap, our aim is to drive our metal
packaging and lids towards a circular economy that helps limit our
environmental impact and achieve our common goals in climate, health,
social issues and consumption.

IIMPLEMENT R&D FOR A CIRCULAR ECONOMY

1.Provide Product Footprint and environmental information of
our manufactured formats by 2025.

2.To redesign in line with circular economy principles, reducing
the thickness of some formats by 15% by 2030.

3.Integrate 20% recycled or eco-friendly materials in our products
by 2026.

REDUCE AND RECYCLE WASTE GENERATED IN THE PROCESS

@IM

1.Reduce tonnes of waste by 10% by 2027.
2.Recover 80% of non-hazardous industrial waste by 2025.
3.Reduce hazardous waste by 10% by 2027.

MEASURE AND REDUCE OUR IMPACT ON BIODIVERSITY
S

“, 1.Assess the impact of our activity on biodiversity and set
targets for improvement from 2025 onwards.
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#® REDUCE EMISSIONS BY 30% BY 2030 AND ACHIEVE CARBON
CO. ") NEUTRALITY BY 2050.
22
With the reference year 2024 and all scopes verified.
e Scope 1: 7.672 Tn of CO2 eq.
e Scope 2: Neutral
e Scope 3:196.769.16 Tn of CO2 eq.

1.Reduce emissions from processed raw materials by 10% by 2030.
SCOPE 3.

2.Reduce transportation-related emissions by 15% by 2026. SCOPE 1y 3.

3.Reduce our remaining energy emissions by 60% by 2030. SCOPE 1.

4.Purchase 100% renewable electricity by 2025. SCOPE 2.

COMMIT TO A RESPONSIBLE PURCHASING PROCESS
& integrating CSR into supplier selection for more than 80% of our
°° purchases by 2028, by means of sustainable practices throughout the
supply chain.

Some of the strategies include:

e Evaluation and selection of sustainable suppliers.

e Establish environmental criteria in bidding processes.

e Prioritize suppliers with certifications such as ISO 14001, EMAS, or
verified carbon footprints.

e Require sustainability reports or emissions reduction plans, and
sustainable codes of conduct.

e Co-develop decarbonization or circular economy projects.

e Promote the use of low-emission transportation (electric, biofuels).

e Optimize distribution routes to minimize kilometres travelled.

e Focus on local or nearby suppliers.

e Establish environmental performance indicators (KPls).
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